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	Product Marketing Manager
	Technical Reporting to
	Head of Social Marketing Operations

	Location
	Freetown, with travel requirements
	Direct Reports
	N/A

	Marie Stopes Sierra Leone


Marie Stopes Sierra Leone (MSSL) was established in 1986 as a leading provider of high-quality reproductive healthcare. We are a social enterprise that blends the values of non-profit public service with the innovation and efficiency of private sector delivery. Every year, we serve thousands of women, men, and young people across Sierra Leone with compassionate, client-centered care.

We are part of MSI Reproductive Choices, a global partnership operating in 37 countries, united by the belief that everyone should have the freedom to make their own sexual and reproductive choices.

Our work goes beyond healthcare. By supporting the physical, emotional, and reproductive wellbeing of our clients, we also open doors to broader opportunities. When men, women and girls are able to make informed choices about their bodies and futures, they are better able to stay in school, pursue their careers, contribute to their communities, and build healthier families. In this way, reproductive choice becomes a pathway to dignity, autonomy, and the reduction of poverty.

	The Role/Function

	The Product Marketing Manager is responsible for driving demand creation, brand visibility, and revenue growth for MSSL’s Social Marketing product portfolio across Sierra Leone. This includes developing and executing product and brand strategies, strengthening distributor and pharmacy networks, designing promotional campaigns, and ensuring consistent product experience and messaging across all market channels.
The role integrates market intelligence, distribution dynamics, consumer insight, drive brand awareness, increase market share and ROI-based promotional planning to ensure MSSL products remain competitive, trusted, and widely accessible nationwide.

	Key Responsibilities



1. Product Strategy & Market Growth
· Lead the development and execution of the Annual Product Marketing Strategy, aligned to sales targets and marketing insights.
· Support product segmentation and positioning based on consumer profiles, geography, affordability, and point-of-sale dynamics.
· Conduct market analysis to understand consumer behavior, preferences, and barriers to access
· Monitor competitor activities and identify opportunities for differentiation
· Conduct market landscaping and consumer insights research to inform product messaging, packaging, pricing, and demand stimulation efforts.
· Guide product lifecycle decisions (e.g., product launch, relaunch, repositioning, promotional bundling).
· Develop sales enablement tools (trade communication materials, product sheets, pitch scripts, incentive schemes).

2. Demand Creation & Brand Activation
· Design and execute integrated marketing campaigns across digital, print, radio, and community channels.
· Collaborate with creative teams to produce compelling promotional materials and educational conten to create awareness about MSSL products
· Support distribution strategies through pharmacies, clinics, and community-based outlets
· Design and roll out product-specific promotional campaigns, including digital and mass media awareness messaging
· Lead brand visibility and merchandising, ensuring materials are placed and maintained in key retail and high-footfall nodes.

3. Cross-Team Collaboration
· Work closely with the Field Sales & Marketing Teams to support effective execution of product promotion strategies.
· Collaborate with Procurement & Inventory Teams to forecast demand and manage inventory levels, preventing expiries or stockouts.
· Coordinate with the Contact Centre to track product-related inquiries, demand patterns, and feedback.
· Participate in commercial performance review meetings, contributing insights and strategic recommendations backed by data.

4. Financial Performance, Analytics & ROI Tracking
· Track monthly sales, coverage, reorder cycles, revenue contribution, and profitability indicators for each product in the Social Marketing bouquet
· Measure and report ROI of promotional campaigns, customer acquisition costs, and sales uplift generated from activities.
· Utilize data from distributor reports, retail audits, and consumer feedback to adjust strategy and drive growth.
· Review weekly/monthly performance targets with Social Marketing teams including coverage, distribution, and strike rate.
 
5. Compliance & Brand Integrity
· Ensure all marketing activities comply with national regulations and MSI brand guidelines.
· Promote ethical marketing practices and culturally sensitive messaging

	Qualifications & Experience 

	
Required:
· Bachelor’s Degree in Marketing, Communications, Business, Public Health or related field.
· Minimum 5 years in product marketing, commercial brand management, or FMCG/pharma sales, 
ideally in healthcare or FMCG.
· Proven success in market development, product promotion, or distribution-led commercial growth.
· Strong analytical skills and experience using data dashboards, Excel, and performance reporting tools.
Desired:
· Experience in SRH commodities, pharmaceuticals, FMCG, or social enterprise marketing.
· Understanding of supply chain and retail pricing dynamics.


	
Competencies & Skills

	· Strong product and brand storytelling ability.
· Excellent project management and execution discipline.
· Strong communication and business proposal development skills.
· Ability to build and maintain strong relationships with distributors, pharmacies, and retail stakeholders.
· Creative problem-solver with a commercial mindset and data-driven approach.
· Proficiency in Microsoft Office, analytics dashboards, and reporting tools.



Security Level 1: 	Security Level 2:
2
MSSL is an equal opportunity employer
MSSL employees must sign up and adhere to our Global Code of Conduct
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